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1. Introduction 

This report has been prepared by Incomes Data Research (IDR) and, as requested, it provides 

market salary data for the following role(s):  

 

• Video Production Manager 

 

2. Market salary data 

This section presents the market salary data. We aim to provide a minimum of three sources 

of information for each job to enable ‘triangulation’ of the results, and thereby provide the 

widest possible assessment of the market for this role.  

 

2.1. Market data 

The tables in the following sections provide the aggregate market salary for a full-time Media 

Professional 

 

2.1.1. Official earnings data  

The data provided below is based on the Government’s latest Annual Survey of Hours and 

Earnings (ASHE), for November 2018. This survey, conducted by the Office for National 

Statistics, provides a snapshot of earnings each April and is based on a 1% sample of National 

Insurance numbers. ASHE is considered a reliable source of official earnings data.  

 

The following table details the median and average UK gross annual pay for full time employees 

in the closest-matched occupational category. It also provides information on the annual 

percentage change which can be an indicator of labour market pressures.  
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Annual pay - Gross (£)1 - For full-time employee jobs: United Kingdom, 2018 

Description Code 

No. of 

jobs 

(000s) 

Median  

Annual 

percentage 

change  

Average  

Annual 

percentage 

change  

Media 

professionals 

247 79 £35,984 5.9 £41,642 6.4 

Source: Table 14.7a, ASHE 2018. 

 

 

2.1.2. NHS data 

In this section we provide information on the salary range for the pay band likely to cover 

comparator jobs in the NHS. The NHS, with 1.2m staff is the largest employer in the UK and as 

such plays a key role in influencing market for many non-medical roles, particularly in 

education, given the links between parts of higher education and the NHS. 

 

Media and Content Managers in the NHS are typically employed on Band 7 and the current 

salary range is between £37,570 and £43,772 a year outside of London and high-cost areas in 

the South East/South.  

 

Roles based in high-cost areas qualify for the following supplements: 

• Inner London – 20% of basic salary, subject to a minimum payment of £4,400 and a 

maximum payment of £6,778; 

• Outer London – 15% of basic salary, subject to a minimum payment of £3,723 and a 

maximum payment of £4,744; 

• Fringe – 5% of basic salary, subject to a minimum payment of £1,019 and a maximum 

payment of £1,763. 

  

 
1 Gross pay excludes bonuses but includes basic pay, shift premium payments, overtime pay, paid 

leave, maternity pay, sick pay and other pay. 



 
 

6 
 

 

3. Job advertisements 

This section details current comparable vacancies from our database of advertised positions. 

 

3.1. Data and summary 

 

Video Production Manager (or equivalent) - advertised positions summary 

 Minimum Maximum 

Average £39,506 £43,896 

 

Video Production Manager (or equivalent) - job advertisements 

Reference 

ID 
Organisation Job title Min Max Hours Location 

AC852 Babraham 

Institute 

Digital Media 

Manager 

£40,500 £40,500 Full Time Cambridge 

AC853 London School of 

Economics and 

Political Science 

Media Relations 

Manager 

£36,647 £47,456 Full Time London 

AC854 The Science and 

Technology 

Facilities Council 

Programme 

Media Manager 

£38,318 £42,576 Full Time Swindon 

AC855 University of 

Oxford 

Communication 

Manager 

£41,526 £49,553 Full Time Oxford 

IN448 British Heart 

Foundation 

Media Manager £38,000 £40,000 Full Time London 

IN449 Comic Relief Digital Content 

Lead 

£42,000 £47,000 Full Time London 

IN450 Michael Page Media Manager £40,000 £42,000 Full Time London 

IN451 Index on 

Censorship 

Head of 

Communications, 

Online & Media 

£40,000 £42,000 Full Time London 
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IN452 Vidlearn Limited Marketing 

Manager 

£40,000 £43,000 Full Time Sheffield 

IN453 Noon Films 

Limited 

Senior 

Production 

Manager 

£40,000 £45,000 Full Time London 

NHS12 Wandsworth 

Clinical 

Commissioning 

Group 

Media and 

Content Manager 

£37,570 £43,772 Full Time London 

 

3.2. Job advertisements 

The following pages present the job advertisements for the above vacancies.  



Digital Media Manager 
 
Full time  
 
Babraham Institute 
 

Role overview 

The Babraham Institute is a charity which is world renowned for its research in life sciences to 

enhance lives and improve wellbeing. 

 

As a world-leading, collaborative and forward-thinking research organisation, the Babraham Institute 

has a commitment to communicate its strategic goals and research successes. This goal requires a 

communication strategy that encompasses all aspects of modern media. The Digital Media Manager 

role will lead on the development and delivery of the digital aspects of the Institute’s 

communication strategy. 

 

The primary goal will be to leverage new and emerging media to raise the public profile of the 

Institute and its research strategy. The post holder will build external connections with the digital 

communications community and will aim to stay head of the latest thinking on the use of digital and 

social platforms to engage a range of audiences. 

 

To support the key objectives of the role, the successful applicant will have a degree in a relevant life 

sciences subject.  S/he will also have experience of developing and delivering strategic 

communications programmes, and experience of professional social media development, delivery 

and engagement.  In addition, experience of developing brands and working with design agencies is 

ideal. 

 

This is a fixed term role for one year. 

A full job specification and role requirements can be found attached to this vacancy. 

Closing date for applications is Monday 30th September 2019 

Interviews will take place w/c 14th October 2019. 

NO AGENCIES PLEASE 

 

The Babraham Institute holds a silver Athena SWAN award and is committed to promoting and 

developing a culture of excellence, diversity and mutual respect that supports the Institute’s 

ambitions and attracts highly motivated and talented people. The Babraham Institute is a Disability 

Confident Employer and has a positive approach to employing disabled people. 



 

 

Department  

Communications 

Contract type  

Fixed Term Contract 

Hours  

37 

Salary  

Starting salary is £40,500+ per annum (depending on experience) 



Media Relations Manager

London School of Economics and Political Science - 
Grantham Research Institute on Climate Change and the 
Environment 

Location: London 

Salary: £36,647 to 
£47,456 per 
annum, 
inclusive of 
London 
allowance 

Hours: Full Time

Contract Type: Fixed-
Term/Contract

Placed On: 3rd 
September 
2019

Closes: 24th 
September 
2019

Apply

LSE is committed to building a diverse, equitable and truly inclusive university

Salary from £36,647pa with potential to progress to £47,456pa inclusive 
of London allowance

This is a fixed term appointment, initially for 3 years with the potential to 
extend subject to funding

The Grantham Research Institute is a world-leading centre for the study of the 
economics and social sciences of climate change and other global 
environmental problems at London School of Economics and Political 
Science.

We are seeking a talented media relations professional to join our 
communications team and manage our relationships with journalists in the UK 
and abroad. This is a role for someone who will thrive in a high-profile institute 
that promotes informed discussion and decision-making in a controversial 
area.

Candidates should have:

• Experience working as a proactive media relations professional in the 
public, private or third sector;

• A successful track record of building and maintaining relationships with 
print, broadcast and online journalists from specialist, regional and 
national media in the UK and overseas;

• A proven ability to manage the national and international media profile 
and reputation of a major organisation or institution.

We offer an occupational pension scheme, generous annual leave and 
excellent training and development opportunities.



For further information about the post, please see the how to apply document, 
job description and the person specification.

To apply for this post, please go to www.lse.ac.uk/LSEJobs. If you have 
any technical queries with applying on the online system, please use the 
“contact us” links at the bottom of the LSE Jobs page. Should you have any 
queries about the role, please email Bob Ward – R.E.Ward@lse.ac.uk.

The closing date for receipt of applications is 24th September 2019 
(23.59 UK time). Regrettably, we are unable to accept any late 
applications.

Advert information

Type / Role:

Professional or Managerial

Subject Area(s):

PR, Marketing, Sales & Communication

Senior Management

Location(s):

London



Programme Media Manager

STFC - The Science and Technology Facilities Council - UKRI 

Location: Swindon 

Salary: £38,318 to 
£42,576 
per annum 
(depending 
on skills 
and 
experience) 

Hours: Full Time

Contract Type: Permanent

Placed On: 12th 
September 
2019

Closes: 27th 
September 
2019

Job Ref: IRC250987

Apply

Join our team

We are seeking a new Media Manager to join our team based in Swindon 
who will be responsible within UK Research and Innovation (UKRI) for 
promoting STFC facilities, grant funded-research programmes and 
international partnerships. If you’re passionate about media and 
communication this could be the next role for you.

About the role

As Media Manager you will manage the work and development of a media 
officer and collaborate with the press officers in a variety of our locations and 
across UKRI when required ensuring that we keep a broad awareness of 
evolving news across all STFC sites and programmes. Not only this but you 
will provide specialist support, guidance leadership and professional 
development and mentoring to the wider STFC communications team.

Your responsibilities will include:

• Manage the implementation of media elements of the communications 
strategy through the planning of long-term activities, end to end media 
campaigns and daily decision making on potential stories to deliver

• Research and write content for press releases, articles, briefing paper, 
publications and other material allocating resources as required

• Sub editing and quality control of all press releases, briefing papers, 
and other content generated

• Lead and project manage press conferences, journalist briefings and 
media field trips to STFC facilities and international locations.

About you

It is essential that you have full membership of the Chartered Institute of 
Public Relations (CIPR) or a similar organisation. You will also be able to 



demonstrate experience in developing creative ways to generate media 
opportunities, as well as have experience in generating and disseminating 
stories on science commercialisation and innovation.

You will also have a good understanding of the current political environment 
and how it impacts the public sector communications. You will have a positive 
can-do attitude to your work, a flexible approach and be willing to travel 
nationally and internationally when required.

It is not essential but experience of managing or working within a multi-site 
team may be beneficial along with a passion for science in all forms and the 
benefits it brings.

About us

UK Research and Innovation is a new entity that brings together nine partners 
to create an independent organisation with a strong voice for research and 
innovation, and a vision to ensure the UK maintains its world-leading position 
in research and innovation. More information can be found on our website.

The Science and Technology Facilities Council is a world-leading multi-
disciplinary science organisation, and our goal is to deliver economic, 
societal, scientific and international benefits to the UK and its people – and 
more broadly to the world.

How to apply

Applicants are required to include a cover letter outlining their suitability for 
this role.

Applications are handled by UK Shared Business Services, to apply please 
visit our job board at 
http://www.topcareer.jobs/Vacancy/irc250987_9913.aspx. Applicants who are 
unable to apply online should contact us by telephone on +44 (0)1793 
867000.

The closing date for applications is 27th September 2019. 

Advert information

Type / Role:

Professional or Managerial

Subject Area(s):

Administrative

PR, Marketing, Sales & Communication

Senior Management

International Activities

Location(s):

South East England



Communication Manager

University of Oxford - Jesus College 

Location: Oxford 

Salary: £41,526 to 
£49,553 per 
annum 

Hours: Full Time

Contract Type: Fixed-
Term/Contract

Placed On: 23rd 
September 
2019

Closes: 21st 
October 
2019

Apply

£41,526 to £49,553 per annum
Fixed term (2 years)

About the post

This is a new position within Jesus College and offers a varied and exciting 
opportunity to promote the College through a broad range of mediums and to 
a wide audience.   Reporting directly to the Principal, and working with the 
Communications Fellow, the post holder will be responsible for 
communicating key messages and news both internally and externally. 

The postholder will also be responsible for: promoting strategic decisions; 
building strong relationships with a wide variety of stakeholders; and 
communicating broad and varied messages to internal and external 
audiences. 

It is an exciting time for the College with a new city centre, state of the art 
building opening in 2021 when the College will be celebrating its 450th

Anniversary.  The role holder will work with the College on these and other 
initiatives, utilising their expertise to ensure that we make the most effective 
use of social media and other digital communications channels, against the 
backdrop of the development of a sustainable communications strategy and 
plan for the College.

Main purpose of job   To support the delivery of the College’s 
Communication Strategy, both externally and internally, enhancing and 
maximising the visibility of the College and the College’s activities and 
achievements.  The Communications Manager will be adept using a range of 
channels which include print, online (including social media), face to face and 
news media.  For full details of the role and duties please see the job 
description on our website: www.jesus.ox.ac.uk/vacancies

Essential knowledge, skills and experience

• Educated to degree level or with equivalent professional experience.



• Excellent level of oral and written English, with a demonstrable track 
record of writing persuasively to diverse audiences

• Experience of working at a senior level within a communications 
discipline

• Track record of planning and delivering successful communications 
within a complex environment

• Experience of managing media relations
• Excellent knowledge of social media platforms and key audiences
• Able to work independently, as a self-starter as well as part of a team
• Excellent organisational skills, able to effectively multi task and 

prioritise to successfully manage competing deadlines
• Ability to form positive working relationships with people at all levels
• Experience of brand creation and management
• Exceptional attention to detail
• Well-developed IT skills, including experience of working with different 

social media platforms and web content systems

The post will located at Jesus College, Turl Steet Oxford.  

To apply for this role please see the full details on our website 
www.jesus.ox.ac.uk/vacancies

The closing date for applications is 21st October 2019 at 9am

Advert information

Type / Role:

Professional or Managerial

Subject Area(s):

PR, Marketing, Sales & Communication

Location(s):

South East England



Apply Now

Saved

Media Manager - Fundraising
British Heart Foundation

London

Contract

£38,000 - £40,000 a year

Are you a Media expert looking to make a mark on the work the BHF does? Do you have brand and 

marketing experience and are you looking for a new challenge?

We’re recruiting for a Media Manager to head up a team to deliver innovative fundraising campaigns 

that put the brand at the heart of the national news agenda and raise awareness of the urgent need for 

people to fundraise for our life saving research.

About the role

As Media Manager, you'll run the BHF’s series of fundraising and public awareness campaigns 

promoting the BHF’s high profile corporate partnerships, fundraisers, celebrity ambassadors, special 

events, challenge events, innovation products and community fundraising. You’ll also proactively seek 

new opportunities to raise the profile of the charity’s lifesaving work.

You'll be part of the Communications management team that leads the BHF’s busy reactive press 

office to ensure heart patients receive accurate information through the media.

About you

You’ll have a good knowledge of digital communication tools and tactics including video, updating and 

maintaining web pages, blogger engagement, social networks, search and digital marketing.

With a good understanding of UK media you'll be experienced at leading national media campaigns 

and developing creative ideas to secure high profile media coverage. You'll also have a natural flair for 

accurate and engaging verbal and written communications and proven creativity in your work.

You’ll need to have the following skills to be successful in this role:

• Excellent multi-tasking and time management skills ensuring key deadlines are met.

British Heart Foundation

3,724 reviews
Read what people are saying about working here.



Media Manager jobs in London

Jobs at British Heart Foundation in London

Media Manager salaries in London

• An experienced team manager and leader you'll have strong interpersonal skills and be 

confident in working with people at all levels

• Able to build strong working relationships with key contacts, both internal and external, which in 

turn help to promote the work that we do.

• Excellent communication skills, both verbal and written

• Able to work under pressure, changing priorities and ensuring tasks are completed on time

• A can-do approach, with strong problem solving skills

About us

The British Heart Foundation (BHF) is the nation’s biggest heart charity and the UK’s premier 

charitable funding body for cardiovascular research, with an annual income of around £170m.

We have a big job on our hands - beating heartbreak from the world’s biggest killers. So we need 

people who share our values -are brave, compassionate, informed and driven. We need people who 

share our ambition. And we need people who are experts in their field but and want to make a 

difference. If that sounds like you, you’ll be rewarded with a competitive salary and package of benefits 

at world class organisation, a healthy work life balance and the support to take your career to new 

heights.

How to apply

To apply for this role please use the apply button below. Our process involves submitting your CV and 

a supporting statement, which should outline your interest and explain how you meet the role's criteria.

Please note this is a maternity cover contract for up to 12 months.

Early application is encouraged as we will review applications throughout the advertising period and 

reserve the right to close the advert early.

The British Heart Foundation recognises and respects the value and diversity of all.
British Heart Foundation - 30+ days ago - report job

- original job



Apply Now

Saved

Digital Content Lead
Comic Relief

London

£42,000 - £47,000 a year

Team: Brand and Creative

Grade: 

Ref: 

Role closes - 12:00pm, 25th Sep 2019 BST (Europe/London) 

£42,000 - 47,000 

London 

Want your social content to do social good? Swipe right on Comic Relief for the perfect match: Digital 

Content Lead. Our ideal partner would be creatively minded, understand production from start to finish, 

and have experience of leading a content team for a high-profile brand.

The Digital Content Lead will commission content and ideas to generate and engage audiences, 

support Fundraising & Marketing plans and broaden reach based on strategic direction from Marketing 

and Media, and the Social Media Manager. Produce a range of planned, reactive and live experience 

content for platforms establishing a clear tone of voice and positive content experiences.

Key Accountabilities / Objectives

• Plan and commission content to reach new audiences, engage the existing ones and support 

fundraising activity

• See video and images through production from beginning to end – plan, script, shoot, edit, 

upload

• Generate ideas, informed by analytics

• Coordinate the team to deliver content on time and to brief specifications

• Proactively input into development opportunities, particularly from identifying trends and 

innovations

• Work closely to identify and produce content ideas and content partnership initiatives that will 

support Comic Relief and partners, putting targeted audiences at the heart of everything we do

Comic Relief

3 reviews
Read what people are saying about working here.



• Use channels creatively to maximise the content produced across all platforms, and make 

bespoke social content

• Identify new content and platform opportunities that best deliver agreed objectives by project

• Deep understanding of developments within social platforms and an interest in broader digital 

innovation

Essential Education and Skills

• Demonstrable experience of producing multiple social content campaigns for high profile 

brands.

• Experience of fast paced production environment and ability to make editorial decisions under 

high pressure

• Sense of humour – previous experience of comic/humorous output

• Previously led a digital video content team

• Proven ability to build audiences through online platforms

• Thorough production experience (e.g. copy, Photoshop, live streaming) – with excellent attention 

to detail and editorial judgement

• Experience of working collaboratively across internal departments and managing complex 

content schedules

• Extensive experience of working across all social networks - with a genuine interest in new 

platforms, innovation, and creative ideas

Key Competencies

• Deep understanding of content on social media – and audience behaviours/demands across 

each platform

• Curiosity and creativity with an appetite for innovation

• Genuine passion and ambition for what could be achieved on social

• Content planning and use of social scheduling and reporting tools

• Project and budget management

• Relationship and account management, and negotiation skills

• Strong interpersonal skills

• Effective Communications, written and oral

• Influencing, creative problem solving, team spirit

Role posted - 3:45pm, 11th Sep 2019 BST
Comic Relief - 10 days ago - report job

- original job



Apply Now

Saved

Media Manager
Michael Page UK

London

Temporary

£40,000 - £42,000 a year

Bullet points

• Leading Faith based organisation

• Exciting interim contract leading a team of 4

About Our Client

A leading Faith Based Charity with international network

Job Description

• Understanding and communication the objectives of the organisation.

• Developing and implementing proactive strategies to promote the work of the charity including 

our campaigning and fundraising work.

• Reputational management including crisis communications

• Managing the press office and leading proactive and reactive communications

• Overseeing the development of a new website

• Overseeing the management of digital channels especially Instagram and Facebook

• Supporting the production of digital content including video, graphics and images.

• Developing a case study stories bank

• Managing 4 national and regional comms officers plus 3 digital officers.

• Providing advice to Senior Leadership on sensitive media issues

Michael Page UK

35 reviews
Read what people are saying about working here.



Media Manager jobs in London

Jobs at Michael Page UK in London

Media Manager salaries in London

• Support the work of other team members

• Developing and sustaining positive relationships with department and unit heads

• Delivering training, advice and support on external communications

The Successful Applicant

• A minimum of 8 years in PR, communications or journalism working with print, broadcast plus 

digital and social media.

• Extensive management experience

• Clear understanding of the importance of branding and maintaining reputation

• Proven experience in delivering major national campaigns incorporating traditional and social 

media.

• Ability hook on-going campaigns onto breaking news and trending topics.

• Analysing and reporting the effectiveness of campaigns in terms of reach but also engagement 

analytics.

What's on Offer

1 year FTC

£42,000

Immediate start

3 direct reports and reporting into the Head of PR and Media

Contact: 

Isabella Cardy

Quote job ref: 14012716

02072692206
Michael Page UK - 30+ days ago - report job

- original job



Apply Now

Saved

Head of Communications, Online & Media
Index on Censorship

London

Permanent

£40,000 - £42,000 a year

Index on Censorship 

Time period: Full time 

Location: London - office based 

Hours: 5 days/week 

Salary: £40,000 - £42,000 

Index on Censorship, one of the world’s leading freedom of expression organisations, is looking for a 

Head of Comms, Online & Media to help support the organisation to grow its profile and coverage of 

freedom of expression. You will also edit and oversee the website. 

If you are brilliant at communicating information to a wide range of people and great at getting media 

coverage, then this could be the job for you. If you love to innovate and use online channels to reach 

different audiences in different ways, then we want to hear from you. 

Index on Censorship is a London-based charity that campaigns on issues of censorship and supports 

those facing threats to their freedom of expression. The organisation, which turns 50 years old in 2022, 

is moving into an exciting phase of its development, with new projects launching in the United States 

and the UK. 

Candidates must have the right to work in the UK. 

Key Responsibilities 

The Head of Comms, Online & Media will be responsible for revising and delivering the organisation’s 

communications strategy and have overall responsibility for: 

• Development and implementation of our communications strategy, including devising a new 

social media strategy

• Handling relationships with UK and international media

• Running the Index website, and editing its content, from video and audio to written articles



• Creating, editing and distributing external communications, including documents such as the 

weekly email newsletter, annual report, marketing materials and press releases as required

• Driving the process of reviewing and releasing press releases and statements written by 

colleagues and being a point of contact with the media

• Monitoring and reporting on Index on Censorship’s coverage in the media

• Website management (our website is based on a WordPress platform) and management of the 

relationship with the web design company where necessary

• Ensuring Index on Censorship is able to present freedom of expression and censorship issues 

in an accessible and current way for a variety of audiences

You will also oversee production of video content and podcasts, in conjunction with other team 

members and will work closely with our magazine, advocacy and events staff. 

You will line manage the Assistant Online Editor and also be responsible for relationships with any 

design, website and PR agencies as and when required. 

Person Specification 

Essential 

• At least three years’ experience in a senior role within communications and media

• Ability to edit and produce professionally designed content for a variety of audiences

• Experienced at producing and overseeing digital communications including web and social 

media

• Ability to manage a website and oversee a social media strategy

• Confident working with media outlets, PR companies and journalists

• Interest in, and knowledge of, freedom of expression

• Knowledge of using WordPress and social media tools such as Tweetdeck

Desirable 

• Experience with communications around human rights or freedom of expression

• Experience in not for profit, advocacy or campaigning organisations

• Experience managing staff within a small communications team

• Experience of working with content in multiple languages

• Management of a small budget

• Some knowledge of media law, particularly relating to online content

• Use of design software, such as Photoshop and InDesign

Index is committed to equal opportunities and welcomes applications from all sections of the 

community. This role is based in our office in London. You may be expected to work on some 

weekends and evenings during the year, but the role is mainly within office hours. 

Closing date for applications: 12 noon on 9th October 2019 

To apply for the role of Head of Communications, Online & Media, please apply via the button shown. 

This vacancy is being advertised by Webrecruit. The services advertised by Webrecruit are those of an 

Employment Agency. 



Jobs at Index on Censorship in London

Other organisations may call this role Head of Communications, Head of Communications & Media, 

Senior Communications Manager, Head of Communications & Campaigns, Senior Campaign 

Manager, or Head of Marketing Communications.
Webrecruit - 3 days ago - report job

- original job



Apply with Indeed

Saved

Marketing Manager
Vidlearn Ltd

Sheffield S1

Permanent

£40,000 - £43,000 a year

Vidlearn Ltd is a leading UK provider of online courses for training and in-service teachers and we wish 

to employ a Marketing Manager to set up and progress all marketing activities for the company.

Vidlearn is a small vibrant company that aims to offer new approaches to online training. This is a great 

opportunity to progress your own role within an exciting and creative workplace.

We are looking for an ambitious individual who has the experience and knowledge to develop and 

deliver a constructive and appropriate marketing strategy for the company.

Successful candidates will be degree educated or equivalent and will have had at least 3 years’ 

experience in a similar level in Marketing. We are looking for an individual who can use innovative and 

traditional media creatively to raise awareness of the company and its products. Your primary role will 

be to set up and maintain a marketing strategy and build a functional department to deliver on that 

strategy. You will be expected to self-manage a set of time constrained objectives with minimal 

support.

Job Purpose: 

The purpose of this role is to set up a marketing strategy and build a functional department to deliver 

on that strategy. The successful candidates’ duties will include:

• Develop marketing strategies to enhance the awareness of the suite of products Vidlearn 

delivers.

• Take on and manage all online marketing including existing AdWords campaigns, looking to 

reduce spend whilst improving the SEO.

• Introduce new ways we can exploit online marketing.

• Manage our image and create a set of brand guidelines including colour pallets and design 

processes.

• Line management responsibility for our Digital Media (Creative) team

• Set up and manage an appropriate social media presence.

• Define a calendar of suggested key event attendance and manage our presence at these 

events such as Train-to-teach, BETT etc.

• To build a reliable and flexible database of events and contacts to fit the company’s needs

• Maintain existing databases of key stakeholders and market relevant materials to the contacts 

on a regular basis.



• Help in consolidating current contacts data into one CRM product

• Be part of the process for designing all company brochures and other promotional documents.

• Work with the creative team to develop promo videos.

• Work with HR team to develop a social media policy appropriate for our staff.

• Lead on production materials and merchandise for events and day to day operations.

• Develop a sales strategy that links closely to the marketing strategy.

• Suggest other possible opportunities within advertising

• Have a good grasp of online and traditional advertising within the public 

sector/education/training.

Candidates invited for interview will have: 

• At least 3 years experience in a similar role with identifiable progress from strategy to 

implementation.

• A degree education is desirable but not essential, however demonstrable experience within 

Marketing is required

• Demonstrable knowledge of marketing and social media with proven ability to use this to 

improve awareness.

• An excellent knowledge of Office 365 and Adobe Creative Suite products.

• Prior experience at a professional level to some or all of the following:

• Twitter

• FaceBook

• AdWords

• Mailings

• Bypassing gatekeepers in education

• Traditional marketing, such as mailings and physical products

Any experience with online learning systems and / or video data streaming, generally would be an 

advantage.

Successful candidates will be required to complete an enhanced DBS Check as a condition of their 

employment (funded and organised by Vidlearn).

To apply, provide a CV and a letter/email of application which addresses the job description and 

person specification.

Job Types: Full-time, Permanent

Salary: £40,000.00 to £43,000.00 /year

Experience:

• Social Media in business: 3 years (Required)

• MS Office packages: 5 years (Required)

• marketing: 3 years (Required)

Education:

• Bachelor's (Preferred)

- 30+ days ago - report job



Apply with Indeed

Saved

Senior Production Manager
Noon Films Limited

London

£40,000 - £45,000 a year

Noon Films Limited

Location: London

Position: Senior Production Manager

Salary: £40,000 - £45,000

Job Ref: SPM001

Noon Films Limited is a London based production house, we specialise in film making, documentaries, 

programmes and music videos.

We are working to provide services for numerous TV channels, with a focus on our Middle Eastern 

clients. Due to the increase in project volume and a matching growth in our staff; we require a highly 

experienced Senior Producer to join our team.

Main responsibilities:

• Supervise, develop and motivate a team of 5 to 10 people

• The ability to travel locally and internationally for international projects & multi nation exposure to 

manage projects on locations & filming

• Ability to evaluate work before submission

• Knowledge to predict and evaluate new ideas

• Ability to coordinate multiple teams working on different projects.

• Select writers, scripts, technical staff and performers, and takes ownership for completion of 

project;

• Breaks script into scenes and formulates a shooting schedule that will be most economical in 

terms of time, location and sets;

• Ensures necessary equipment and technical staff are on set when required;

Skills, qualification and experience

• Strong management and leadership skills

• Strong communication skills

• Strong producing and directing skills

• Strong contents and visual experience

• Fluent Arabic language and an in depth understanding of the Middle East’s affairs



Production Manager jobs in London

Jobs at Noon Films in London

Production Manager salaries in London

• Ability to transform a written idea into a documentary

• Demonstrate an understanding of the documentary industry

• Excellent connections with filmmakers, producers, and researchers in the Middle East to further 

establish our network with decision makers in the field.

• Has a clear vision for the development of the company’s portfolio

• Experience in having commissioned new TV programs

• Management experience in preparing editorial material for documentaries

• Extensive experience in production, directory, and ideas/research

• A Degree is required and certificates in film making preferable

Closing Date: 24th September 2019

Job Type: Full-time

- 26 days ago - report job
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Employer: Wandsworth CCG
Location: 120 The Broadway, Wimbledon, London, SW19 1RH

Salary: £37,570 - £43,772 per annum plus Outer HCAS

Job Reference: 491-WAN347

Wandsworth Clinical Commissioning Group (CCG)

Are you an experienced media specialist with a passion for story telling?

At the South West London Health and Care Partnership we believe that people’s care is better when it is 

organised around their needs. We bring together the local NHS, local councils and the voluntary sector to 

improve the health and care of local people in our six boroughs.

We’re looking for someone to join our team who can take the lead on communicating about our work to a 

broad range of audiences. From improving children and young people’s mental health to launching exciting 

new technology to help people access care more easily, we want to create engaging content to demonstrate 

how we’re delivering for local people.

The successful candidate will also be responsible for managing our press office function and overseeing 

effective media relations for the Partnership and our six south west London Clinical Commissioning Groups 

(CCGs).

Successful candidates should be able to build strong relationships with a variety of different people and 

professionals across health and care in our six boroughs. You need to have good understanding of the 

challenges facing the health and social care sector. Experience of developing, implementing and evaluating 

communications projects and media handling plans is essential.

If this sounds like the role you are looking for and you feel you have the knowledge, skills and experience we 

need, please apply via NHS Jobs (see the link below).

Wandsworth CCG reserve the right to close this post early if there is an overwhelming response.

In line with the majority of NHS organisations in London, we do not pay travelling expenses for interviewees. 

However in exceptional cases we would consider reimbursing expenses but this must be agreed prior 

attending the interview by the Recruiting Manager.

Applications from job seekers who require Tier 2 sponsorship to work in the UK are welcome and will be 

considered alongside all other applications. However, non-EEA candidates may not be appointed to a post if 

a suitably qualified, experienced and skilled EU/EEA candidate is available to take up the post as the 

employing body is unlikely, in these circumstances, to satisfy the Resident Labour Market Test. The UK 

Border Agency requires employers to complete this test to show that no suitably qualified EEA or EU worker 

can fill the post. 

From 19 July 2010 the Government have introduce an interim limit on the number of certificates of 

sponsorship employers can issue for Tier 2 sponsorship and therefore we will be unable to employ 

individuals under Tier 2 sponsorship once our limit has been reached. For further information please visit UK 

Border Agency website.

To stay safe in your job search we recommend that you visit SAFERjobs 

(https://www.safer-jobs.com ), a non-profit, joint industry and law enforcement 

Job Type:
Working pattern:
Pay Scheme:
Pay Band:
Staff Group:

Permanent
37.5 hours per week

Agenda for change
7 

Administrative & Clerical

Closing Date: 07/10/2019

Read this before applying

Job Description & Person 

Specification (200 KB)

Apply for this job

Additional documentation

None Available

Further links

Directions for 120 The Broadway, 

Wimbledon

NHS Wandsworth Clinical 

Commissioning Group

If you have any concerns about this job then 

please report it to our Customer Service team.

Media and Content Manager
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